Feb. 16, 2007

ACHS breakfast Roundtable I---Esplanade 4, Marketing…

Ron Wolfe leading, second year student honor society

Pat, TBP

Bruce, LIT

Jerry, Tech

Frank, TOP

Bil, English

Walter, Chem Eng.

Virginia, Psi Chi

Allison, Public Health

Gary, Physics

Jon, Mortar Board

Bob Walsh, Alpha Phi Sigma, Criminal Justice

Opening remarks by Ron…

Everyone projects an image, but is yours the one your want to project.

More non-traditional students, older than you might expect

The four P’s of marketing…price, product,

Bil: Opportunities…national meeting for members, publications, scholarships, can we get students at this meeting, the best presenters, in a poster session with some other exemplary students? 

Frank, can use local students so it costs last…

Ron and Bruce: while they’re here, they can tell us what they want out of honor societies, college…

Pat: local opportunities, campus events, alumni, mingling with other disciplines, networking

Ron: Professor of the month is popular (what about prof of the year?)

Bruce, Jon, Tagging, logos, vision statement are important, tap into grass roots student communication vehicles, don’t use past methods if they’re not working

Ron: not local newspaper, but campus newspaper…promote your past members when they succeed, 

Bruce: students need to know more about leadership, not a selling point…recognition works better

Gary: parents?...Pat, Ron contact parents locally driven…also Jon says Mortar Board contacts parents seriously…nationally driven

Jon: prizes, travel award, for people who submit chapter info

Ron and Pat: parents are a mixed blessing…can help students decide, but can also be a negative, if you ask the students

Ron: What do honor societies offer?...daughter reluctant to join honor society…why not? Too many other things to do, Bruce: too many offers to best students? Pat: Loans for initiation fees doesn’t really work

Bil: started English in high schools honor society, growing 130 chapters already…money not an issue, since they allow one member per chapter to join free.

Bruce: why do they join? To be part of a group…it’s a resume’ line

Bruce: appalled by on-line degrees…especially like U of I-tunes!?

Virginia: only approves traditional degrees and campuses, but getting requests from on-line programs…on-line chapters are hard to defend since they don’t have community in the same sense, also quality issues. 

Allison: public health has some on-line chapters, if you’re careful you can identify quality, accreditation can help address this.

Ron: how does an on-line chapter do a service project? Group suggests ideas, on-line project, local, individual service components

Bruce: What about people who want to join but aren’t near a chapter…some have to start a new chapter, some allowed to join a nearby chapter, many get no satisfactory answer

Bruce: faculty advisors are the key…how to recruit; group suggests that’s a different roundtable topic

Virgina: Psi Chi recruits past members…it is a different roundtable topic, but it is relevant here as well. We need to work on “recruiting” advisors as much as we “recruit” students. It is a marketing issue.

Ron: What advisor rewards to you give?....Bil: letters to advisor and administrators; asks for list from advisor…personalizes letter when requested, as well

Pat: we looked at our infrastructure and wanted to make sure that the big picture is in place, that advisors can see that there is training for advisors, an award for best advisor, discussion board

Virginia: mentoring of advisors works for us for a few at least

Gary: chapter project awards give money for special projects associated with induction ceremony

Frank: hosting Capetown conference, will give travel awards for best submissions

Ron: list names of advisors in newsletter, advisor of the year, 

Virginia: we give lots of awards but no one applies…how do you get people to apply?

Look at procedures

Gary: are awards what they want?…Physics UG Research clearinghouse is very popular, much more so than our scholarship stuff

Virginia: grants also, $3500, but still not many people apply…graduate grants are well utilized, UGs not so much

Bob: do scholarship amounts match tuition increases? Not really

Ron and Allison: send money directly to students…but, if over $600 have to send 10-99 forms 

Bruce: are scholarships really working as a marketing tool?

Ron: RACE…Research, action, communication, evaluate

Bruce: should we give the money for chapter projects instead of scholarships?…
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